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Definitions of Native Advertising According to US Publishers, June 2013

% of respondents

Integration Into the design of the publisher’s site and lives on the same domain

93%

Content either provided by, produced in conjunction with or created on behalf of

our advertisers that runs within the editorial stream

Clear delineation and labeling as advertising content

Contextually relevant, nonstandard advertising units

Editorial value to the reader and conforms to the reader’s expectations

Content marketing such as sponsored games, infographics, sites, etc.

Highly automated advertising content such as Sponsored Stories, publisher tweets, etc.

Note: n=28

Source: Online Publishers Association (OPA) and Radar Research. “Premium Content Brands Are Native Natural.” July 10, 2013
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