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(1) MA Z1H|. 20152019

il ZH|(2$) T ] MEE(%)
2015 5,100.6 45
2016 5,326.5 44
2017 5,562.5 4.2
2018 5,785.2 4.
2019 6,0187 4.0
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Total Newspapers Magazines TV Radio Cinema internet
BHat A8 5 52 8 olst 37
2015 | 510,063 63,804 32,954 186,888 33,782 3,188 34,612 154,835 Trj‘j{ oo o © H ] ]- H
2016 532,648 | 58182 | 30,644 | 189273 = 34197 | 3421 | 35380 | 181243 oA Lo Aoltt, 89 o|stof 7H
2017 | 555,254 54,692 29,136 191,765 34,516 3,736 36,691 204,719 1,]-1:]_7]- —5—]_ QJELﬂ/\]o]J} 10_?4
2018 | 578,524 51,983 27840 193,753 34,852 4,023 37657 228,417
of =4 . o]FA = AlA 10
2019 | 601,867 49,972 26,631 196,094 35,203 4,306 38,541 251,19
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2016/9 (1002t$) = HRS(%)
=] +36 +10.9 199,886 36.8
MNed +2.6 +9.1 100,893 18.6
OfAlo/EfTRLE +6.2 +185 174,197 32.1
MY S +6.8 214 18,088 33
el +2.4 +6.7 31,757 5.8
S5/=0tz2|7} 90 130 2,850 0.5
7|E +124 +385 15,368 28
MIA +4.4 +13.7 543,038 100.0

K= Advertising Expenditure Forecasts. March 2017 ZenithOptimedia, p.9 Xtz
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(H4) M7 10CH Z1H| HR=

2016 | 2019
P 27} ZTH|(1002t$) | &2 =7t Z1H|(1002t8)
1 o= 190,835 1 o2 211,661
2 =2 80,141 2 == 98214
3 U= 37066 3 U= 39,141
4 o= 29,156 4 o= 29,294
5 = 22,085 5 = 23786
6 sat 13,195 6 [EELES] 13,621
7 o= 11,561 7 &t 12,435
8 =0N 11,383 8  QAEdz|o} 11,882
9 | QAE:|0} 10,996 9 10N 11,686
10 FHLtCE 9,141 10 | QAo 10,690
INC=HDS (BN
ORI 14dH|

2016 oA 2019 9] 43 7|7}l = ¢l
oF B E ujA o] e fad Aot (

- mjajsiet) 2ejar QIE Yl uiA] FollA e Bl A o]
18.8%0)| A 14.7%E ZolE11
=] A

2 QJTE Y 15.0%0
A 20.7%=2 735 HA 2 Aotk I Y Eu}mg,]
Hgto]| w2 = AnfEES] Z7le) Qlct A

(H5) OiH|'E F-gH|

H

Hﬂ

|
1l
0.
-

O 2016 2019 =2t

v 356 32.7 29
QIE{Y 338 414 +76
(HIAZE Qe 188 14.7 4.1)
(2HIY QIS 15.0 26.7 +17)
Al 11.0 85 25
x| 5.8 45 413
2ic| 6.4 58 06
29| 6.7 6.4 03
=&t 0.6 0.7 +0.1
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