KAA Focus @

2019 AH| EHIE BHRC} W

& o] SRENES o, U] & AL auEdERAAERIGE 347} 20199 B
PIGGY DREAM(HAH) L2 QoFstal, 10714 719=S i3

Play the Concept Invite to the ‘Cell Market’
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Green Survival

|
o
WIS A1) A ol AEe] BAPle, o v
I, 9, e BE R0 Sohe 3 Bug A2e

REL A Aol J YA Hz Aolek. x|z
J 23 g A

KAAJournal January+February 2019



—

& 4

Going New-tro
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Data Intelligence
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Emerging ‘Millennial Family’
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Manner Maketh the Consumer

OHL AH|X}

oot UEh) She s QI A48l sial
o] 4%t 8ol o]ETiaL Fhrt, Am|xpe] oFojAQ]
LPE) T W SRS R g Al et
axH|R}O] Q1] Hgto] FglHr) Fasie feflof ofo
Aol 20 Aole] ] RS ERaHE
(worker—customer—balance)’®] A|Fo] £Q3t A|Fo]c),

KIA JA 0|4X| susie@kaa.or.kr

You Are My Proxy Emotion
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Rebirth of Place
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As Being Myself
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