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| 321 2| Global Forecast advertising spend by media

W 2020() W 2021(f)

(Year-on-year % change, USS nominal)

Social media -
Online video [ WENSA
Online display” S 104
Search O e 78
All media 1O, e 7
Online classified R —
TV 16— 1
Radio 84—
Magazines 254 -
Newspapers 255 —
O0H 465 213 202
Cinema M2
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“note : Data are net of discounts, include agency commission and exclude production costs. Online display includeds social media and online vedeo.

“Source : WARC Data, Global AD Trends : State of the Industry 2020/21
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