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CCPA

JANUARY 1, 2020
Enforcement begins July 1, 2020

FOR-PROFIT COMPANIES THAT :

« Collect personal data on 50K+ California residents
+ Have annual revenues of over $25 million
+ Earn 50%+ of annual revenue from California residents’ data

« Business, service providers, third parties, and California
consumers

« Personal data that is sold for monetary or other value
considerations(releasing, disclosing, transferring, or even
renting of the data)

+ Up to $7,500 per violation with no ceiling on the number of
violations

«+ $100-5750 per consumer per incident for statutory damages
related to breaches
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WHEN DOES THE LAW GO
INTO EFFECT?

WHO IS AFFECTED?

WHAT DATAIS
WITHIN SCOPE?

WHAT ARE THE FINES OF
NONCOMPLIANCE?

GDPR

MAY 25,2018

Enforcement in effect

ANY ORGANIZATION THAT :

WHAT ORGANIZATIONS . r e nd
ARE IN SCOPE? customers or b in the

Union
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Data Evolution

Offline Targeting AD Networks
> Direct Mail

> List Rental

Search

Data Content
Exchanges Exchanges
Data Vertical

Partnerships Exchanges

Publishers just
DMPs starting to make

control of their
own datal

Digital Direct Sold /
Guaranteed / Reserved

Programmatic
Premium

1990s

now future
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Inferred data

Observed data

Self-reported data

« Mobile device ID

Third-Party Data - Inferred household income

« Set-top box data

« Social media page likes

« Purchase preferences

Second-Party Data = « Product/category preferences

First-Party Data

« Cross-device identity matching

Zero-Party Data

« web cookie data

« Loyalty program activity
« Purchase history

« Self-identified household
income

« Data of birth
BVENRELEESS

« Preference data
(e.g., email opt-ins)
« Feedback surveys

Source : Forrester Research, Inc. Unauthorized reproduction, citation, or distribution prohibited.
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| ® 4 | Customer Data Platform(CDP) 9| &gt

Data Customer Data Channels
Platform
Personal Email
& Demographic
Push Messaging
Onsite Behavioural
SMS
Eng%%et;nem
Social
Transactional
Data
Direct Mail
Mob\lggtg)ewce Web
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