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Expected Media Share, 2021
(Excluding U.S. Political Advertising Spend)
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M Digital
TV/ProVideo
Outdoor+Cinema
Newspapers

M Audio

M Magazines

Source : GroupM(includes digital extensions in traditional media categories)
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NBC UniversalO| M|Z3t= Shoppable TV. QREEE AZHEIH AZ 017} 74 S5
*&3 : https://www.fiercevideo.com/tech/nbcu-s-checkout-lets-users-buy-directly-from-tv-and-digital
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