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Non-CTV

Not Displayed
onTV

oTT

Streaming Content :
Includes CTV

Desktop
PC and Mac

Web Web
App ] App |
Dizslaiolp Desktop App etz Native App
Browser Based Browser Based

Mobile/Tablet
Mobile OS

*Source : MRC Server-Side Ad Insertion and OTT Guidance, August 2021
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Over the Top(OTT) Market Size, 2021-2030
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*£X : Precedence Reserch
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Reach & time spent viewing
All'aged 4+

~ E September 2022
Sook &
Prosper
Reporting Universe

Netflix siges up to ratings body Barb Total Broadcaster Viewing

BBC

IV

Channel 4

Sky/NBCU

Channel 5/Paramount
UKTV Media

Discovery Networks
Narrative Entertainment
CBS AMC Networks

BT Sport

A+E Networks

All other broadcasters

*Source : BBC News

Monthly Reach

000s
63,519
58,838
55,163
48,395
48,055
38,670
42,842
28,998
24,428
14,548
10,019
8,714
9,027

35,903
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92.6

86.8

76.2

75.7

60.9

67.5

385

229

15.8

13.7

14.2

56.5

S'}irtea‘m Average Sl}irtz‘cﬁ Average
\dentified Daily Monthly Reach \dentified Daily
Viewing Minutes Viewing Minutes
% MM:SS 000s % % MM:SS
66.9 158:58 Total SVOD/AVOD 47,801 75.3 15.2 36:03
23.6 56:08 Netflix 40,516 63.8 8.2 19:29
13.5 32:08 Amazon Prime Video 30,246 476 3.6 826
i 16:46 Disney+ 24,078 379 3.0 714
6.0 1410 All other SVOD/AVOD 5,236 8.2 0.3 0:49
5.1 12:07
29 6:57
2.8 6:43
0.9 A1) Total cideopsharing 47,936 75.5 17.8 4207
0.7 1:43
0.6 1:28
0.6 1:22
3.2 745
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