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9= 2022 2023 2024 1) THIS YEAR NEXT YEAR 2023. Global End-of-Year Forecast Dec. 2023
SIAF | BoH| | MEE | 2aH| | MEE | Z0H| | MEE 2 Dentsu Forecasts 2024 Global Ad Spend To Grow By 4.6% And Defines
aEMm ) 808 6.5% 889 5.8% 936 53% A New End Of Brand Investment Metrics. Dgc. 6,2023,
_ 3) Globally, In 2024 Magna Forecasts Ad Spending to Grow 7.2%.
L lE 7011 81% | 7198 | 2.7% | 752.8 | 4.6% Dec. 4, 2023,
oLt 795 7.0% 853 55% 914 7.2% 4) Zenith Reports a Consistent Global Ad Market with 4.4% Growth.
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NAR ($BN) GROWTH PREV* SHARE GROWTH
GLOBAL 853 55% 4.7% 100% 7.2%
NORTH AMERICAN 355 3.6% 2.7% 41.6% 8.2%
EMEA 185 4.6% 4.2% 21.8% 6.2%
APAC 286 8.2% 7.1% 33.5% 6.3%
LATAM 27 8.8% 8.7% 3.1% 8.9%
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1. UNITED STATES 338 3.6% 2.7% 39.6% 8.4%
2. CHINA 152 9.8% 8.4% 17.8% 6.5%
3. JAPAN 49 5.0% 2.6% 5.8% 4.8%
4. UNITED KINGDOM 46 3.9% 4.6% 5.4% 57%
5. GERMANY 35 25% 1.5% 4.1% 4.3%
6. FRANCE 19 57% 2.8% 2.3% 6.3%
7. AUSTRALIA 19 4.9% 4.1% 2.2% 3.8%
8. CANADA 17 4.4% 2.9% 2.0% 51%
9. SOUTH KOREA 16 7.3% 6.8% 1.8% 7.0%
10. BRAZIL 15 10.5% 9.9% 1.8% 9.2%
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TV 158 | -6.2%| -5.0% | 185% | 3.1%
QLR 29 |-20%| -05% | 34% | 1.0%

=rt 45 | 51% | -4.0% | 53% | -2.9%
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